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PVAA is a non-profit, all volun-
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bership entitles you to numer-
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to support the various associa-
tion programs and acitvities.

❏ Full-time Student / $6
(under age18)

❏ Single Membership / $25

❏ Married Couple / $30

❏ Family / $35

❏ Sustaining / $50

❏ Patron / $100

❏ Benefactor (lifetime) / $500
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By Kim Vanora, www.localartla.com
August 2, 2010

Los Angeles may be to art what Paris is to fashion, providing
an array of eclectic creations in every style and medium, yet
in this recession-ravaged economy even die-hard collectors
have scaled back on their gallery splurges. This poses a seri-
ous challenge not just for gallerists but for the glut of ambi-
tious artists who seek to attract their attention.
Localartla.com spoke with a few gallery representatives
about what they think of the city’s art market, how they
choose artists to feature and what type of work is most in
demand now.

Though artists in the Los Angeles area may be as
inspired and prolific as ever, it’s undeniable that the market
for their handiwork has soured right along with the Golden
State’s economy. Not all gallerists take a dim view of the
economy’s effect on the art market. Mark Steven Greenfield,
the director of the Los Angeles Municipal Art Gallery, for
one, believes there is a silver, if not golden, lining to the
recession. “What I see happening is a return to work that
has a basis in skill and craft,” he
says. “The thing I’ve been telling
people is that as bad as the
economy is, it’s probably the
best time to be marketing
art, because your motiva-

tions are really
clean.” He

contends that
true artists are

concerned not about
sales but about doing

solid creative work; thus

they’ll survive the economic downturn. Individuals whose
major motivation is profit, however, will be driven out of the
industry, since they will be disappointed if they don’t make
money quickly.

Diversity, both in the types of objects offered and
in the range of prices, is key to a gallery’s survival in these
rough economic times, adds Van der Schueren, who says
this strategy has helped her business stay fairly strong. In
cutting-edge L.A., steampunk-related art, a relatively new
trend that refers to pieces that are made from once-func-
tional 19th-century objects, is all the rage, according to Van
der Schueren, whose Voila! Gallery features examples of
that genre, including automatons crafted from vintage mate-
rials.

As for what drives gallery owners to choose partic-
ular pieces, their decisions are based on a variety of factors.
In the case of Topanga Canyon Gallery, whose artist mem-
bers make selections through a juried process, the main cri-
teria are the quality of the work and if there is an opening
for that art medium at the gallery. “Because of where we’re
located, we look for contemporary work,” Feely says. But
more important, for an artist to nab a coveted spot at the
gallery it is essential that what he or she has created
expresses something. Thus, the photographers the gallery
members select, she explains, “tend to have a unique per-
spective that comes through—it’s not just a pretty picture of
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Congratulations
to Our PVAA
Monthly Winners

1st place: Veronica Kortz, Delightful Pears, oil

2nd place:
Randy Howard, Chateau
D'Azay-Le-Rideau,
digital

3rd place:
Veronica Kortz,
Delightful Apples, oil

HM: Veronica Kortz,
Delightful Potatoes, oil

Theme - Cornucopia:
Something Delightful

1st place: Veronica Kortz,
Delightful Pears, oil

2nd place: Randy Howard,
Chateau D'Azay-Le-Rideau, digital

3rd place: Veronica Kortz,
Delightful Apples, oil

HM: Sal Lopez,
Goddess of Cornucopia, pyrographic

HM: Veronica Kortz,
Delightful Potatoes, oil

HM: Sal Lopez,
Goddess of Cornucopia, pyrographic

PVAA/Gallery SoHo Monthly Art Show & Sale Entry Form

Name ______________________________________ Phone# ________________________

Address _____________________________________________________________________

1. Title _______________________________________ medium ___________ price ________

2. Title _______________________________________ medium ___________ price ________

3. Title _______________________________________ medium ___________ price ________

❑ PVAA has my permission to use photos of my art to publicize the show.
Please see website or call gallery for rules and details on monthly shows.

• PVAA welcomes all artists to display and sell their art at our monthly Art Show and Sale.
• All media welcome.
• Awards: $25 for 1st place, $15 for 2nd, $10 for 3rd. Photo ribbon given if show contains 5 or more photo entries.
• Limit 3 entries per person...$10 each or 3 for $25 for PVAA members, $12 each for non-members, $6 each for students.
• An All-Artist reception occurs on the 2nd Saturday of each month from 6-10 pm.
• Artists are encouraged to interpret the monthly themes in their own unique way.
• All entries must be dropped off during the time specified (no late or early entries will be accepted).
• All fees are due at take-in or piece will be rejected. No Exceptions.
• PVAA retains a tax-deductible donation of 20% on all sales.

2011 Gallery SoHo Monthly Open Art Show, Sales Schedule & Themes
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January
“Wave of the Future”

Jan. 8-30
Take in: Sat, 1/8, 11-4

Reception: Sat, 1/8, 6-10pm
Pick Up: Feb. 4&5

February
“Seeing Red”

Feb. 12-27
Take in: Sat, 2/5, 11-4

Reception: Sat, 2/12, 6-10pm
Pick Up: Mar. 4&5

March
“Reflections”

Mar. 12-31
Take in: Sat, 3/5, 11-4

Reception: Sat, 3/12, 6-10pm
Pick up: April 1&2

April
“New Beginning”

Apr. 9-30
Take in: Sat, 4/2, 11-4

Reception: Sat, 4/9, 6-10pm
Pick up: May 6&7

May
“Wild about Nature”

May 14-29
Take in: Sat, 5/7, 11-4

Reception: Sat, 5/14, 6-10pm
Pick up: June 3&4

June
“Favorite Places”

June 11-30
Take in: Sat, 6/4, 11-4

Reception: Sat, 6/11, 6-10pm
Pick up: July 1&2

July
“That’s Hot!”

July 9-31
Take in: Sat, 7/2, 11-4

Reception: Sat, 7/9, 6-10pm
Pick up: Aug. 5&6

August
“Patterns & Textures”

Aug. 13-28
Take in: Sat, 8/6, 11-4

Reception: Sat, 8/13, 6-10pm
Pick up: Sept. 2&3

September
“Shades & Shadows”

Sept. 10-30
Take in: Sat, 9/3, 11-4

Reception: Sat, 9/10, 6-10pm
Pick up: Sept. 30 & Oct. 1

October
“Dreamscape”

Oct. 8-30
Take in: Sat, 10/1, 11-4

Reception: Sat, 10/8, 6-10pm
Pick up: Nov. 4&5

November
“Recycled”

Nov. 12-27
Take in: Sat, 11/5, 11-4

Reception: Sat, 11/12, 6-10pm
Pick up: Dec. 2&3

December
“Color of Winter”

Dec. 10-31
Take in: Sat, 12/3, 11-4

Reception: Sat, 12/10, 6-10pm
Pick up: Jan. 6&7
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Gallery Owners’ Advice for
Surviving in a Weak Art Market

continued from pg 1

a landscape or a child.” They all have the ability to make
their camera lens capture what they perceive in a way that
makes the photos a representation of who they are.
Likewise with painters, “the artists almost look like their
work, and so collectors can identify the work with particular
artists,” she adds.

“I look for art that I like and respond to,” explains
Beswick, who has been collecting for decades. And in a nod
to budget-conscious art buffs, he tries to feature pieces that
are reasonably priced. He favors painting and drawing as
mediums because “I respond to art that shows the artist’s
hand involvement.” Particularly drawn to architecturally
based and abstract work, he adds, “I like art that challenges
you intellectually and aesthetically.”

Within the walls of the L.A. Municipal Art Gallery
one can find new media, like video installations; contempo-
rary paintings, drawings and sculptures; and performance
art. Greenfield points out that what makes this exhibition
space different is that “it fills an interesting niche in the city
because it is not a commercial gallery or a museum—we
have a lot of latitude with what we can and can’t do.”
Another advantage of the gallery is that it is able to give out
15 City of Los Angeles (C.O.L.A.) Individual Artist
Fellowships each year, 10 of which go to visual artists,
whose work is premiered at the gallery in an annual show.

Fellowships can be crucial in a city where,
Greenfield notes, the art market is like a game, and the way
it is played has a lot to do with relationships—specifically,
the ones among the art schools, the museums, the galleries
and the artists. For the unknown artist, achieving recognition
and acclaim sometimes comes down to who you know,
rather than the level of your talent. So someone fresh out of
school who has already established good professional con-
nections may get a show easier than an artist who has toiled
away, producing consistently excellent work for 20 years,
but hasn’t developed relationships with people who can pro-
mote him. And according to the gallery director, the age fac-
tor is at the heart of an unsettling trend in the art world.
“There is an interesting youth bias going on right now that
has a lot of older, more established artists upset,”
Greenfield says. “I know artists in their early 30s who are
already being categorized as midcareer artists. You can
come out of school and be the hot new thing, but by the
time you’re around 30, galleries and museums are looking

for the next new thing.”
One of the factors that give Los Angles an edge in

the art market, Greenfield believes, is that “the West Coast
has a preponderance of good art schools, so a lot of artists
want to be here.” He adds: “It is one of the reasons why it is
such a feeding frenzy [in L.A.]. There is a certain cache to
being an artist from Los Angeles.”

Nevertheless, that doesn’t mean it’s easy to
become the next Andy Warhol in this city, where it can be
as tough to achieve fame as an artist as it is to go from an
unemployed actor to the star of the next Hollywood block-
buster. “A lot of artists need to learn how to market them-
selves, because they’re not taught that in art schools today,”
Greenfield says. Feely firmly agrees, believing that artists
must put their all into not just creating standout pieces but
marketing them. “I think artists should have really high-quali-
ty photos of their work,” she advises. A lot of artists don’t
understand that gallerists won’t have a good impression of
or feel for their work if the photos are mediocre. Feely also
emphasizes the importance of artists doing research on
prospective galleries before approaching their owners so
that they can target gallerists who showcase work similar to
their own.

Budding artists who are seeking to catch the dis-
cerning eyes of gallery owners shouldn’t waste time going
door to door with a portfolio, according to Beswick. “For
me, an artist walking in with a portfolio doesn’t work,
because I don’t have the time to look at it during the day,”
he says. He suggests that artists e-mail images of their best
creations to gallery owners so they can view them at their
leisure. Van der Schueren concurs, adding that gallerists
prefer to receive images electronically so they can decide if
the pieces are suitable for their gallery before speaking with
the creator. She also stresses the importance of an artist
finding his or her own voice and not straying from that for
commercial purposes. Another tip, which seems obvious
but may be overlooked by overconfident artistes, is to avoid
coming across as arrogant when approaching gallerists.
Beswick cites the example of an artist who recently contact-
ed him who, upon hearing that Beswick prefers to show art
he personally connects with, said, “I don’t care if you like
my work; I just want you to sell it.”

So rather than display an inflated ego along with a
body of work, artists should try to promote their master-
pieces in a more positive way, such as through unusual
advertising. And with unwavering determination, marketing
savvy and a paintbrush stroke of luck, other artists, too, may
receive the kind of acclaim that can withstand any economic
conditions.
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Life Drawing Sessions Sunday
at Melrose Lightspace
New life drawing sessions at Melrose Lightspace on
Sunday afternoons 2-5pm, starting November 14th.
They're open to everyone no matter your experience level
and we've got some great models lined up.

We're also looking for support from our fellow
artists to help with expenses. Visit our Kickstarter page to
get info. For as little as a $10 donation. Thanks!
http://www.kickstarter.com/projects/1465894583/life-
drawing-classes-at-melrose-lightspace

There are more details on our webpage-
http://www.melroselightspace.net/workshops

Peter Michelena / Melrose Lightspace
7600 Melrose Ave. Ste. N / L.A. CA 90046
http://www.melroselightspace.net / 323-651-3893

Area Art
Happenings

IMPORTANT!

Great Framing Deals at UNITED
PICTURE FRAME in Pasadena!
UNITED PICTURE & FRAME CO.
2295 E. Colorado Blvd., Pasadena, CA 91107
626-796-0970 / 877-FRAME21

SPECIAL WATERCOLOR FRAMING PACKAGES:
Half-Sheet SPECIAL - $65 & Full-Sheet SPECIAL - $85

Includes Quality Wood Picture Frame (several styles),
Double Mat & Plexiglass Included

BRENDA SWENSON Offers
Watercolor Workshops
Color Theory for Watercolorist, Jan 22-23, 2011,
2-Day Workshop, $175.00 VIVA Art Center, Sherman Oaks.

September 3-13, 2011, Tuscany En Plein Air
10 days sketching and painting in Tuscany. We’llbe staying
in beautifully restored Tuscan farmhouse. Day trips will be
to Cinque Terra, San Gimignano, the walled city of Lucca.

For more information or a brochure contact Brenda
Swenson at Brenda@SwensonsArt.net or (626) 441-6562.

WATERCOLOR WEST 42nd
Annual Exhibition
City of Brea Art Gallery / Oct 9 - Dec 19
1 Civic Center Cir, Brea, California 92821

THE ART OF MILFORD ZORNES
Friendships & Inspiration
Dec 12, 2010 - Feb 2o, 2011
CCAA Museum of Art
located within the J. Felippi Winery
12467 Baseline Road, Rancho Cucamonga, CA
Fri. - Sun. - noon to 5pm

PVAA Membership Directories will be available for
MEMBERS ONLY and BY REQUEST ONLY. This is a

digital directory or list which will be sent via the
internet to the members eMail box. Members with-
out internet access or eMail addresses can obtain a

printed copy via USPS by submitting their
request to Linda Hauser.

Members desiring limited disclosure and
printing of their own directory information (phone,
eMail etc) in the PUBLIC DIRECTORY, will need to

contact Linda Hauser before January 10, 2011.
Linda Hauser - Ph: 909-921-9499
eMail: TLHauser@roadrunner.com

Directory requests will be processed only 2 times
each month. Requests received by the 1st of a

month will be sent before the 15th and requests
received by the 15th will be sent by the last day of

the month.

Important PVAA Member List
Information & Disclosure
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PVAA FEATURED MEMBER
D o n n a L a r s o n

I have always been interested in all kinds of art and have
been drawing and painting for as long as I can remember.
I have a fine arts degree from Cal State Fullerton special-
izing in drawing and painting.

While working full time and raising two boys, I
continued to take art classes and settled on Chinese
Brush Painting to ex-
plore and perfect. I be-
came intrigued with the
loose and free style of
this type of painting
called Po Mo (meaning
to throw ink or paint).
The brush dances
across the paper, laying
down paint in a sponta-
neous manner.

Having re-
cently retired, I now
have time to develop
my watercolor tech-
niques (a combination
of eastern and western
styles). My subject mat-
ter comes from the
places I've been and the
things I have seen. Be-
sides landscapes, I love to paint animals, especially
horses. I like to capture the light within the white paper,
by surrounding it with dark shadows and various tex-
tures. To me, light represents energy.

I’ve studied Chinese Brush Painting with Ning
Yeh and I'm taking a watercolor class with Tom Fong. I
have exhibited in the Whittier City Hall, The Community
Theater and recently in the Whittier Library. I belong to
the Whittier Art Gallery and have had several group
shows. I also participate in member shows were I have

received awards. In addition to PVAA, I also belong to
The Whittier Gallery, La Habra and Chaffey Community
Art Associations. I participate in the Hillcrest Fine Art Fes-
tival each year, entering the juried show and demonstrat-
ing how I burn the designs on hard shell gourds.

Several years ago I began alternating between
working on a flat surface (watercolors) and a three di-
mensional art form (hard shell gourds). The gourds come
in many shapes and sizes, each one has its own unique
color, patterns and textures. These characteristics help

me to decide what I’m going to create.
It's refreshing to be able to pick up a

gourd and hold it in my hands. I can then
view it from many different angles to find
out where I need to go with the design. First
I burn the pattern onto the gourd and then I
paint it with acrylics. Sometimes I cut the
top off and clean out all the seeds and make
a lidded container. At times I will cut out
parts of the design,
giving another di-
mension to the
gourd by letting
light pass through.
When I think I'm fin-
ished I apply a clear
coat of acrylic to
protect the finished
piece.

I planted the
gourd plants near

my Olive tree and the vines
started to climb up into the top
of the tree. It makes it look like
the Olive tree is growing the gourds. I
just recently picked these and it will be
about 6 months before they dry and I can paint
on them.

You can visit Donna view additional artwork and at:
http://www.whittierartists.com/DonnaLarson

“Watercolor lets
me depict my
enthusiasm
for nature's
beauty.”
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